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About me
Education

Bishop Appasamy College of Arts & Science

Bachelor of Arts, Management.

M2D Adoro Multimedia, CBE.

Certified Data Scientist

DATA ANALYST

● Power BI
● SQL
● Microsoft Excel
● Python Basics
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Brands I’ve worked with - Portfolio 1
Link - https://drive.google.com/file/d/1b3pyezmtSrFyffiyujvJrh8VwYyy6_mV/view?usp=sharing

Details:

●New Instagram campaign for Vasavi 
brand to promote the product
●Launched a 4 week campaign aimed at 
securing share of voice from competitors
●Instagram post creative, copy, and 
scheduling

Results:
2 Main keywords in 2nd page of Google.
4 Keywords placed in 3rd page of Google.
Social Followers & Page reach can be increased by 
       a)   Adding more relevant keywords & hashtags 
in post description 
       b)Social post sharing on relevant groups and 
social websites.
c)Adding more video content - Reels, story posts.

https://drive.google.com/file/d/1b3pyezmtSrFyffiyujvJrh8VwYyy6_mV/view?usp=sharing


Brands I’ve worked with - Portfolio 2
Link - https://drive.google.com/file/d/193yaPWwaQlpBljeJkCOJLlbzL4srQBA9/view?usp=sharing

Details:
●New Instagram campaign for Aesthetica Veda 
●Launched a 2 week campaign aimed at securing 
share of voice from Competitor service
●Instagram post creative, copy, and scheduling

Results:
3 Keywords are ranking in first page, and organic 
traffic increased better compare to last month
Increased Profile reach 33% with budget of Rs. 
1000 per day for 10 days

https://drive.google.com/file/d/193yaPWwaQlpBljeJkCOJLlbzL4srQBA9/view?usp=sharing


Details:
●New Instagram campaign for Frango - 
United Kingdom brand to promote the dish 
to the working T professionals
●Launched a 1 month campaign aimed at 
tagreting 5miles around
●Instagram post creative, copy, and 
scheduling

Brands I’ve worked with - Portfolio 3
Link - https://drive.google.com/file/d/1SoxK4RFtFfYdNHFJkkfpTnkDg2VcK1tt/view?usp=sharing

Results:
● Increased sales by 45% in 3days of 

campaign
Increased website visitors to 20% overalll

● Helped 120% retargeting customers

https://drive.google.com/file/d/1SoxK4RFtFfYdNHFJkkfpTnkDg2VcK1tt/view?usp=sharing


Brands I’ve worked with - Portfolio 4

Details:

●New Instagram campaign for HD DOOR 
brand to promote the 2022 holiday season
●Launched a 3 week campaign prior to 
holiday season
●Instagram post creative, copy, and 
scheduling

Results:
● Overall increased website returning 

visitors by 32%
● Helps in creating the sales campaign and 

improved insights by 220% in Analytics
● 4 keywords got ranked in first 15 position



Brands I’ve worked with - Portfolio 5

Details:
●New Instagram campaign for 5k Car Care 
brand for the B2C leads
●Launched a 1month campaign without the 
end date and aimed at 3miles around the 
targeting location
●Instagram post creative, copy, and 
scheduling

Results:
Improved website visitors and store visits by 64%



Brands I’ve worked with - Portfolio 6

Details:
●New Instagram campaign for Dera 
Naturals brand to target the working 
professionals
●Launched a 3 week campaign aimed at 
targeting kilometer radius of the store in 
bengaluru
●Instagram post creative, copy, and 
scheduling

Results:
● Worked for high potential startup brand, 

increased in website new visitor to 88%
● Helps in retargeting the consumers
● 3 keywords positioned at 15 - 20 position



Data Analyst Projects and Links

Details:

1. HR Analysis Dashboard – Employee Data [Power 
BI / Pivot Tables] 
GitHub Repo 
-https://github.com/rajeshxtreme6/HR-Dashboard
---Employee-Data

● Constructed and designed a POWER BI dashboard 
spanning 29 years of global employee data. 

● Anticipated to enhance employee recruitment decisions by 
25% in the upcoming quarter.

https://github.com/rajeshxtreme6/HR-Dashboard---Employee-Data
https://github.com/rajeshxtreme6/HR-Dashboard---Employee-Data


Data Analyst Projects and Links
Details:

2. Sales Insights – Ecommerce and Brick & mortar 
business [Power BI | SQL] GitHub Repo - 
https://github.com/rajeshxtreme6/Actionable-Business-Insigh
ts

● Designed and implemented an ETL process and 
predictive analytics algorithms to create a Sales 
Insights Dashboard that showcased year-over-year 
trends, customer behavior, and product performance, 
resulting in a comprehensive view of the company's 
changes from 2017 to 2020.  

● Proven data cleansing, transformation, and 
visualization competence, leading in a 
mobile-responsive design for real-time monitoring and 
improved business understanding.

https://github.com/rajeshxtreme6/Actionable-Business-Insights
https://github.com/rajeshxtreme6/Actionable-Business-Insights


Data Analyst Projects and Links
Details:

● Business Insights - Ecommerce Sales 
[Power BI | SQL | Excel | Dax Studio] 

● GitHub Repo - 
https://github.com/rajeshxtreme6/Act
ionable-Business-Insights

● ● Engineered a robust data model in Power 
BI by integrating diverse data sources 
(Excel/CSV files, SQL database); optimized 
report performance by 5% using DAX Studio 
for global business trend analysis and 
visualizations. 

● ● Analyzed departmental sales trends and 
executed data-driven decisions resulting in 
a 10% revenue increase and a 20% reduction 
in data-related expenses through targeted 
marketing campaigns and streamlined 
data management processes.

https://github.com/rajeshxtreme6/Actionable-Business-Insights
https://github.com/rajeshxtreme6/Actionable-Business-Insights


My process

●Define the target audience: Identify the demographic characteristics, interests, and behavior 
patterns of the audience that the social media account will be targeting.

●Set goals and objectives: Establish clear and measurable goals and objectives for the social media 
account, such as increasing brand awareness, driving website traffic, or generating leads.

●Develop a content strategy: Create a content calendar that outlines the types of posts, the 
frequency of posting, and the themes that will be covered.

●Create and curate content: Develop original content, such as text, images, and videos, that aligns 
with the content strategy. Also, curate relevant content from other sources that will be of interest to 
the target audience.



My process

●Schedule and publish content: Use a scheduling tool to schedule the content for publication on the social 
media account. Publish the content at optimal times for engagement with the target audience.

●Monitor and engage with the audience: Use analytics tools to monitor engagement and track the 
performance of the social media account. Engage with the audience by responding to comments and 
messages, and by initiating conversations.

●Analyze and adjust: Review the analytics data and make adjustments to the content strategy as needed to 
achieve the goals and objectives.

●Continuously evaluate and improve: Continuously evaluate the performance of the social media account 
and make adjustments as needed to improve the results.



Get in touch

Thanks for reading! If you are interested in working with me, please don't hesitate to contact me.
You can reach me by:

●Email: rajeshxtreme6@gmail.com

●Phone: +91 84892 92081

●LinkedIn: https://www.linkedin.com/in/rajesh-edwin/

Portfolio Link: https://linktr.ee/rajeshedwin

mailto:rajeshxtreme6@gmail.com
https://www.linkedin.com/in/rajesh-edwin/
https://linktr.ee/rajeshedwin

